Library/Institution: C.E.F.L.S./ ACAP, INC. — INTERNETXPRESS @ YOUR LIBRARY

BTOP Evaluate & Sustain Workshop 2011

General outcome #1:
InternetXpress users gain digital literacy skills.

Evaluation time
period: Junel-
December 1, 2011

Custom outcome: Target Target Data source: Target Actual
audience: audience achievement achievement
per level: level:
training:
216
Basic Internet & Computer Skills
InternetXpress offers the following training.
. i i 2 or 66% per training.
Basics of Computers e Observation by trainer. * 5 660/0 p il 9
. ; ; 3 e Post workshop survey * Or 66% per training.
e Participants demonstrate basic computer skills. . 2 or 66% per training
e Participants report increased knowledge of computers. *  Postworkshop survey :
e Participants report satisfaction with the workshop/trainer.
Understanding the Internet . . e 20r66% per trainin
e Participants demonstrate basic internet search skills. e Observation by trainer. v 2oroev per training.
e Participants report increased knowledge of the internet. 3 »  Postworkshop survey . 20r66% per training.
e Participants report satisfaction with workshop/trainer. »  Postworkshop survey p 9:
Internet Security & Caring For Your Computer . Observation by trainer. R 2 or 50% per training
: Izar:!c!pan'is are at;lg to dowrll(load Ifrge vnrfus'pro;cectllon. . Post workshop survey . 3 or 75% per training.
articipants report increase knowledge of virus/malware. 4 . Post workshop survey . 2 0r50% per training.
e Participants demonstrate basic computer maintenance skills. hecklist b I L
e Participants report increased knowledge of computer maintenance * Checklist by trainer. ¢ 3 or 75% per training.
icip p AN wiedg put : e Postworkshop survey. e 3or 75% per training.
e Participants report satisfaction with workshop/trainer. 222
Office Skills
InternetXpress offers the following training.
Intro to Microsoft Word o
e Participants demonstrate basic word processing skills. o Observation by trainer. *  20r50% per training.
e Participants express increased knowledge of word processing 4 o Postworkshop survey e 3o0r75% per training.
e Participants report satisfaction with workshop/trainer. e Postworkshop survey e 3or75% per training.
Intro to Microsoft Excel o
. Participants demonstrate basic spreadsheet skills. . Observation by trainer. ° 3 or 50% per tra'ln_mg.
e Participants express increased knowledge of spreadsheets. 4 e Postworkshop survey e 3or 75% per training.

. Participants report satisfaction with workshop /trainer.

Post workshop survey

. 3 or 75% per training.
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Library/Institution: C.E.F.L.S./ ACAP, INC. — INTERNETXPRESS @ YOUR LIBRARY

BTOP Evaluate & Sustain Workshop 2011

General outcome #2:
InternetXpress users are better prepared for the workforce.

Evaluation time
period: Junel-
December 1, 2011

Custom outcome: Target Target Data source: Target Actual
audience: audience achievement achievement
per level: level:
training:
180
Workforce Development
InternetXpress offers the following training.
Resume Writing i i
e Participants demonstrate the ability to type a basic resume. Visual conformation of resume. .8 or 80% per training.
e Participants express increased knowledge of the resume writing process. 1 Post workshop survey .8 or 80% per training.
e Participants report new employment after resume workshop Post workshop survey. .1 or 10% per training.
Interviewing: Before, During, & After
e Participants demonstrate better interviewing techniques. i ) i
e Participants express increased knowledge of the interviewing process. Do’s & Don'ts exercise. 1 or 50% per training.
e Participants report satisfaction with workshop/trainer. 2 Post workshop survey 1 or 50% per training.
Post workshop survey. 1 or 50% per training.
Writing a Cover & Thank You Letter
e Participants demonstrate the ability to type a basic Cover/Thank You letter.
e Participants express increased knowledge of Cover & Thank You letters. 5 Visual conformation of letter. 2 or 100% per training.
e Participants report satisfaction with workshop/trainer. Post workshop survey 1 or 50% per training.
Post workshop survey. 1 or 50% per training.
Creating An Employment Portfolio
e Participants demonstrate the ability to make a sample portfolio.
e Participants express increased knowledge of an employment portfolio. Participant exercise. 2 or 100% per training.
e Participants report satisfaction with workshop/trainer. 2 Post workshop survey 1 or 50% per training.
Post workshop survey 1 or 50% per training.
Networking (Including Linked-In)
e Participants demonstrate the ability to network.
e Participants express increased knowledge of networking. Creation of a Linked -In Account. 1 or 50% per training.
2 Post Workshop survey 1 or 50% per training.

e Participants report satisfaction with workshop/trainer.

Post workshop survey

1 or 50% per training.
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Library/Institution: C.E.F.L.S./ ACAP, INC. — INTERNETXPRESS @ YOUR LIBRARY

BTOP Evaluate & Sustain Workshop 2011

General outcome #3: Evaluation time
InternetXpress users are satisfied with services. period: Junel-
December 1, 2011
Custom outcome: Target Target Data source: Target Actual
audience: audience achievement achievement
per level: level:
training:
50
Open Lab Access (Answering General Questions About Computers)
e Users rate service as beneficial to them. 3 . User survey. . 32 or 75% of responses.
e Users report that they would recommend services to others. . User survey . 32 or 75% of responses.
e Users report that they plan to use the services again. . User survey . 32 or 75% of responses.

*The number of survey responses
must be at least 37 (based on a
target audience of 50).
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Library/Institution: C.E.F.L.S./ ACAP, INC. — INTERNETXPRESS @ YOUR LIBRARY

BTOP Evaluate & Sustain Workshop 2011

General outcome #4: Evaluation time
Community partners are aware of InternetXpress services. period:
Custom outcome: Target audience: | Target Data source: Target Actual
audience achievement achievement
per level: level:
training:
4
Partners
e Partners have seen advertising for InternetXpress. . Follow-up survey. . 4 or 100% of partners.
e Partners report that they referred clients/ members to InternetXpress. N/A . Follow-up survey . 4 or 100% of partners.
e Partners report having developed client/ member activities that . Follow-up survey . 1 or 25% of partners.

incorporate InternetXpress services.
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Library/Institution: C.E.F.L.S./ACAP, INC. — INTERNETXPRESS @ YOUR LIBRARY .
BTOP Evaluate & Sustain Workshop 2011

Evaluation time period:

Please indicate your level of agreement/disagreement with the following statements:

The PCC/E-Mobile Unit was successful in achieving outcome #1 (users gain digital literacy skills).
O Strongly agree [0 Agree [ Disagree [ Strongly disagree

The PCC/E-Mobile Unit was successful in achieving outcome #2 (users are better prepared for the workforce).
O Strongly agree [0 Agree [ Disagree [ Strongly disagree

The PCC/E-Mobile Unit was successful in achieving outcome #3 (users are satisfied with services).
O Strongly agree [0 Agree [ Disagree [ Strongly disagree

The PCC/E-Mobile Unit was successful in achieving outcome #4 (partners are aware of services).
[J Strongly agree [0 Agree [ Disagree [1 Strongly disagree

If you indicated disagree or strongly disagree for any of the above outcomes, please explain. List any changes being made to the program and/or
evaluation plan to ensure these outcomes are achieved.

Please share any additional findings. Include a few specific quotes or accounts from users/partners that support outcomes.
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