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The  information presented  in this workshop, 
and  handouts  distributed  as  part  of  this 
workshop, is for instructional purposes only.

The use of Social Media Networks  is neither 
approved,  nor  condoned  by  the  Mahopac 
Public Library. 
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“Social Networking” for “Business Networking”
Facebook for Business
A Relationship Builder
▪ People you know…
▪ People they know…
▪ The people you need to know…

A Job Search Tool
A Company Research Tool
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Social networking is the practice of expanding 
the number of one's business and/or social 
contacts by making connections through 
individuals.

Based on the six degrees of separation
concept , the idea that any two people on the 
planet could make contact through a chain of 
no more than five intermediaries. 
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73% of respondents say they use social media 
to recruit

▪ LinkedIn 78.3%
▪ Facebook 54.6%
▪ Twitter 44.8%
▪ Blog 18.7%
▪ YouTube 13.7%
▪ MySpace 5.4%
(Jobvite 2010 survey of 600 companies)
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58.1% of respondents say they use social 
media to hire

▪ LinkedIn 89.4.3%
▪ Facebook 27.5%
▪ Twitter 14.2%
▪ Blog 6.3%
▪ YouTube 2.1%
▪ MySpace 1.9%
▪ Other 13%
(Jobvite 2010 survey of 600 companies)
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46% of respondents plan to spend more on 
social recruiting in 2010 than 2009
36% will spend less on job boards
38% will spend less on third party recruiters and 
search firms
(Jobvite 2010 survey of 600 companies)
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Manage the information that’s publicly available about you as 
professional 
Find and be introduced to potential clients, service providers, 
and subject experts who come recommended
Create and collaborate on projects, gather data, share files and
solve problems 
Be found for business opportunities and find potential partners 
Gain new insights from discussions with likeminded 
professionals in private group settings 
Discover inside connections that can help you land jobs and 
close deals 
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Resume Contacts

+
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My picture 
and a place 
to share 
updates

Connection 
updates

Suggestion
s  for new 
contacts

How many 
viewed me..
How many 
searched me
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291 Direct 
Connections 
Linking to 
5,482,580 

Job
Suggestions

My 
Reading 

List
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http://www.linkedin.com/in/louisnaclerio
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http://www.linkedin.com/in/louisnaclerio


A basic 
membership 

is FREE. 
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Build your 
profile first, 
then build 

your 
connections
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Once 
completed, 
this is what 
people will 
see when 
they click 
on you
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Detail: A profile only provides highlights about your 
background. Including the same amount of detail as 
your resume is a big mistake. Your profile is a teaser, 
intended to encourage your reader to want to learn 
more through additional communication. Few people 
include their full work history on a Linkedin profile ‐ do 
your profile readers care what you did 20 years ago?
Impression: Your Linkedin profile is your Social Brand, 
giving your reader the first impression of who you are 
in business.
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Static: Your Linkedin profile is also static. While you 
can change it anytime, your profile presents a single 
communication to all readers. It’s impractical to 
customize your profile to meet an individual reader’s 
needs.
Time: If you are shocked at how little time a reader 
spends on your resume, expect that your readers spend 
about 1/2 as much time on your profile. That means it’s 
got to be to the point, and even more effective at 
grabbing a reader’s attention so they will read further.
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Public: Your Linkedin profile is public. If you are a 
passive job seeker, attempting to change jobs while 
currently working, you probably don’t want to be 
upfront that you’re looking for a job. However, job 
seekers who are in transition can use their Linkedin
profile’s public attributes to actively promote their job 
search.
Searchable: Your Linkedin profile is easily searchable 
for keywords by recruiters, HR reps, and hiring 
managers.

20



• It is not your 
Resume, but 
contains 
elements

• It must create 
interest

• It must be 
heavily key 
worded

• It must be 
professional

Your  
target 

should be 
100% 

completion

You can 
start with 

your 
resume, but 
edit  the 
result

Your summary is the 
most important part. 
It’s your  enhanced 
elevator speech

Keywords, 
Keywords, 
Keywords

…

Professional 
Picture

No Bikini and 
Speedo shots.
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This is where 
you can 

enhance the 
details of 

your current 
experience

Getting 
recommendatio

ns is critical

You get 
what you 

give!

Don’t forget 
business  courses 

at work  and 
certifications
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More about 
you and why 
you make a 

great 
candidate

Give people a 
way to 

contact you.
Personal info 
is optional

Tell people 
how to 

contact you 
and what 
you’re 

interested in.
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VERY
IMPORTANT!!!

More and more 
job specs on 

LinkedIn state 
they want to see 

recommendations.

If you 
complete 

you’re profile 
first, LinkedIn
will  create a 
list of targets 

for you.

Obviously, 
people who 
like you your 
work. Not 
your Mom 
and Dad, 

they have to 
like you. 

Tell them 
your willing 

to reciprocate

24



Clicking on contacts will show you your connections.

My 
Connections
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Use your 
existing e‐

mail accounts 
to find 

contacts to 
invite

Or, add 
contacts 
manually.
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LinkedIn will 
search the 
companies 
you have 
worked for
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Link to school 
chums
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A LONG TIME 
AGO!!!
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There are 1000’s of groups.

And, if you can’t find one you like, 
start your own.
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When you join a group, you can 
choose which ones show in your 
profile when viewed
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Filtering your 
search
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Full job 
description 

and 
additional 
company 

information

Using In‐Mail
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Recommendation
s  are important!
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Track your 
messages, invites 

and in-mails.
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NEW…
Now you can 
follow the 
companies 
you are 

interested in

If  I had 
contacts 

connected to 
these people, 
it would show 
them here
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• Answering 
questions is 
another way 
to get 
recognized.

• Be sincere, be 
smart, do not 
be flippant

• Display your 
knowledge
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